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Introduction
I’ve been designing and developing webites for nearly 10 years, 

working with small starts ups, established businesses and global 

organisations. During this time I’ve realised that designing and 

developing websites is a moving target. Technology is always 

changing and new projects bring new challenges, requiring fresh 

solutions. Whilst this will continue to be the case, I’ve also realised 

that there are a number of fundamentals that have not changed 

and are not likely to anytime soon. 

This short handbook is a simple guide to highlight a small 

selection of these fundamentals, which when implemented 
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Contents
Content is king
Visitors of your website very rarely come to marvel at it’s design. They are 

concept has been around for a long time but it’s as important as ever.
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Mobile ready
Mobile web browsing has already surpassed deskop browsing, making it 

they might be using.
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Website Analytics
Without analysing your users, it’s impossible to know what content is 
working and what isn’t. Free tools such as Google Analytics will provide great 
statistics on what your visitors are doing when they land on your site.

5

Keep it simple
It seems obvious but so often I see small businesses over complicated their 
websites, cluttering there pages and making it hard for visitors to navigate 

2

Company Blog
Blogs are a great way to consistently keep your content up to date and are 
an essential part of staying ahead of your competition. Every business 
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Content is king
Know your audience

Create compelling content

Calls to action

Content management system

The simple fact is that most people visit your website because they are looking 

for information. They arrive with a goal in mind and your task is to make it as 

get to know your audience. You must spend time thinking about who your 

visitors are and what their requirements might be. Think about their 

demographics and really work hard to narrow your target market down, so that 

you can tailor your content appropriately.

Once you know your audience you’re ready to create compelling content.  

Think about the structure of your site, how will you best break down your 

leading visitors 

deeper into the website and providing more detail as they navigate further. 

Create compelling content by sharing unique case studies or research, share 

interesting experience and specialist knowledge and think about how this 

information would be useful to your target market. Some examples might be 

how your service could save your visitor money? How your experience could 

help your visitor generate more revenue? Examples of where you have helped 

others? These are all areas that your visitors can relate to and drive them 

towards taking action.

calls to action into your 

content. Think again about your visitors goals, how can you help them achieve 

that goal. Maybe at the bottom of a services page your visitor is ready to take 

action and contact you. A nice bold “Contact us” button might help them get to 

the contact section quickly and encourage an action.

Finally, if your website is being developed for you, ensure you have a Content 

Management System (CMS)

regularly, something that can be tricky or expensive without access to a CMS.
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www.bbc.co.uk is a great example of where content is king. Minimal design, 

towards more and more detail. No bells and whistles, just good content.

Figure 1.

Source: http:www.bbc.co.uk



Keep it simple
Avoid page clutter

Less is more

Clear descriptive headings

Using images and video to supplement content

must keep it simple

Less is more

remove the clutter 
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Mobile ready
The rise of mobile web browsing

Why it’s important

Responsive Web Design Vs Mobile websites

As many people will be aware, smartphones are becoming the most common 

starting place for online activity. Mobile web browsing has already surpassed 

desktop browsing and is expected to continue growing at an incredibly fast 

rate. With so many website visitors begining their journey on a mobile device, it 

experience for these types of users.

There are a huge number of reasons why having a mobile optimised website is 

important, too many to name in this short booklet. However, the important 

point is that mobile users are now very used to using well designed mobile 

websites such as Facebook, Twitter and bbc.o.uk. Viewing a desktop website on 

a mobile device can be a frustrating experience and your visitors will be quick to 

website on your mobile device, how does it look? Compare your own website 

experience with something like www.bbc.co.uk. For those who don’t have a 

The latest trend is something called Responsive Web Design. This essentially 

means that as the size of the screen on your device changes, a website will 

device. It’s easy to see if a website is responsive simply by making your browser 

is that the website will be automatically tailored to a huge range of devices, 

mobile version of your website. This menas that you would essentially have 2 

website versions, one for desktop users and one for mobile users. In most cases 

the prefered method is to create a responsive website but there are also a 

solution.
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Figure 2.

easy for users to navigate whether they’re on a mobile or desktop device.

Source: http://www.wythehotel.com



Company Blog
Generate more visits and new leads

Position your business as an industry leader

Improve your Search Engine Optimisation (S.E.O)

Show the personable side of your business

Blogs and Latest News are fast becoming an essential tool for every business, 

regardless of the industry you might be in. A well constructed and well thought 

out blog will certainly attract more visits and new leads. 

One of the best things about a blog is that it enables businesses to add detailed 

information without cluttering the general structure of your website. You can 

embed callouts and links to articles from within your main content for visitors 

who are looking for more detail. Your articles will also serve as an additional 

entry point for users to visit your site, increasing your website visits and 

generating more leads.

A blog is a great way to position your business as an industry leader. 

Businesses who spend the time to share their expertise, realease research 

will make it more likely that potential customers will want to use your service or 

buy your product. Whilst blogging is a long term strategy, if you’re able to create 

compelling articles that others share within there own networks your hard work 

A blog is a great way to improve your Search Engine Optimisation (S.E.O). 

Whilst there are many things to contribute towards this, fresh, good quality and 

relevant content that other visitors are likely to share, will quickly improve your 

S.E.O.

Finally on the softer side of things, as blog is a great way to share the 

personable side of your business. Whilst company social events might not be 

appropriate in the main parts of your website, they can be a great addition in 

your blog to really show visitors the sort of people they are dealing wtih.
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there own blog is a great example of how to create a great company blog.



Website Analytics
Google Analytics

What does Website Analytics provide

Make educated decisions

Google Analytics

gain a wealth of knowledge about your visitors

educated decisions about your 

website
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Figure 3.



Conclusion
What to do next

How else can I improve things

Happy to help

Whilst some things I’ve mentioned might require technical expertise from your 

Web Designer, there are a number of aspects you should be able to implement 

yourself right now. Remember Content is king, so this is a great place to start, 

keep it simple and create compelling content tailored towards your target 

audience.

Of course this booklet only just touches the surface in terms of things you can 

other improvements you can make yourself.

Finally, thanks for taking the time to read through this short booklet. I hope that 

your business and that you will share this with colleagues, business partners 

and friends. I’m always happy to answer questions and provide additional 

information to businesses that request it. Don’t hesitate to contact me on 

hello@cliftwalker.co.uk and I’ll be happy to answer any questions you might 

have.

Over to you.

Jonathan - www.cliftwalker.co.uk
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